
MediaMarkt trusts Mall IQ Location Intelligence Platform to deliver its 
campaigns to the customers at the right time and location, increasing 
its store foot traffic.

MediaMarkt reached  
229% higher notification-to-store 

with the right messaging utilizing Mall IQ real-time 
location based engagement technology. 
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MediaMarkt is a German multinational chain of stores selling consumer 
electronics with numerous branches throughout  
Europe. It is Europe's largest retailer of  
consumer electronics, and the second  
largest in the world after American  
retailer Best Buy. 

MediaMarkt has been using  
Mall IQ services to acquire foot  
traffic to its stores by engaging  
with its customers at the right time,  
location and with the right message.  

MediaMarkt wanted to make sure  
they selected the most effective content in the message in terms of 
wording and length. 

MediaMarkt has been delivering targeted location based campaigns by 
sending push notifications through a loyalty app using Mall IQ technology. 

The campaigns are targeting four customer segments in 23 stores. 

MediaMarkt decided to design two separate  
segmented campaigns, aiming to measure  
the effectiveness of the message content.  

Both campaigns were executed at the  
same time frame lasting for three days.  

Two different message contents were  
designed as containing the words:  

a) “special for you”, “gift”, “occasion”  
b) plain mass BOGOF message  

offer of “buy 4, pay 3”. 

Mall IQ technology was used to ensure that both campaigns  
are delivered to the same segments in real time with the same conditions. 

The first campaign message which contained words like “special for 
you”, “gift”, “occasion” has a click through rate of 4,26%.  

The second campaign with a different message had the click through 
rate of 3,34%. 

However, the main effect of the message content difference was not 
the click through rates. The first campaign achieved a foot traffic of 
7,71% among the ones who received the  
push notifications whereas the second  
campaign achieved only 2,34%.  

This is a +229% higher store traffic.  

MediaMarkt not only proved the fact that  
it is more effective to communicate with  
the customers with messages that make  
them feel more special; but also proved  
that it actually results in a significantly  
higher store traffic. 

MediaMarkt proved that  
customized messages yield  

229% more notification-to-store 
than non-customized messages 

via leveraging Mall IQ Location Based  
Real-Time Engagement technology.

Mall IQ, Inc. is a San Francisco based location intelligence company 
focused on the development of scalable indoor and outdoor location 

based analytics and engagement platforms.  
  

Mall IQ empowers payment & banking, retail, loyalty and e-commerce 
apps to understand their customers' behavior in shopping malls and 

high-streets and engage them with relevant messages at the right time 
and location to monetize offline purchase intent. 

  
Founded in 2015 in Silicon Valley, CA, Mall IQ, Inc. develops cutting 

edge, scalable, location-based engagement, analytics & AI platforms. 
Mall IQ has customers in 6 countries including  

USA, Turkey, Middle East and Asia.


